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Updating Hapiness, 2022, Stefanie Posavec

Insights from Rapid Response Collecting:
What and how are curators conceptualizing?

•	Including	objects	representing	different	
perspectives under the same topics to form a 
multi-dimensional knowledge of the concept. 
•	Using objects as the medium, the formal quality 
and informativeliteral captions contribute equally 
to the conceptualization. 
•	We	identified	a	few	topics	among	which	we	
share common interests: modernism, product 
design, advertising, commodification and 
consunmmarism, social and environmental 
sustainability...



Trousers from Primark
•	Fast fashion
•	Consumerism
•	Global trade 
•	Planned obsolescence
•	Sustainablity
•	...
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Reading reference
Objectivity: scientific vs feminist point of view

•	Objectivity means more than its 
physical existance (We need a 
quote from the book saying the 
same thing.)
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Positions

•	Different	history	and	route	of	
mordernlization between western 
and east asian countries and what 
do they cost?

•	What kind of struggles and 
hidden dangers do the invisible 
information within the garments 
reflect	for	the	workers?

•	The shared environmental 
and social impact of brands, 
consumers and designers in the 
(fast) fashion industry. 
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Pratical Research
Investigating

•	Oxford Street
•	Fast Fashion Brands
•	Back Trousers
•	Country of manufacture
•	Price
•	Materials
•	Tags...

Unit1 Brief5
Methods of Conceptualizing



Unit1 Brief5
Methods of Conceptualizing

Pratical Research
Cataloguing









Unit1 Brief5
Methods of Conceptualizing
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•	Clothing supplying countries



Unit1 Brief5
Methods of Conceptualizing

Pratical Research
Insights from cataloguing

•	Firstly, I categorised the trousers 
I researched by country of origin, 
price, store, size and fabric, and 
I found ‘Made in where’ an inter-
esting and worthwhile entry point 
to	explore,	as	it	directly	reflected	
which countries supplied the gar-
ments, which made me curious 
about the stories behind these 
countries.
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•	Labour behind the label

Source：https://www.bbc.co.uk/news/uk-northern-ireland-28018137
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Pratical Research
Insights from cataloguing

•	Secondly, during my research I 
found heart-wrenching ‘cry for 
help’ labels from workers. These 
invisible	messages	of	help	reflect	
the real voices of textile workers 
and the problems of the fast fash-
ion industry.
•	Poor working conditions
•	Long working hours
•	Low wages
•	Cheap labour

•	Unfair treatment
•	Lack of access to social security 
and social dialogue
•	Gender discrimination
•	Employment of child labour
•	Undignified	life
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Pratical Research
Insights from cataloguing

•	The tags are the direct form of com-
munication	brand	→	(tag)	→	consumer.	
•	Brands use tags as a medium to show 
their accountability.  
•	Brands are already taking action to 
become sustainable, responsible and 
have a positive footprint on the industry. 
•	Through graphic design we can educate 
consumers, informe consumers 
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Information - sustainable and ethical fashion practices.

Information - care and washing tips.

•	The use of icons facilitates communi-
cation, however, is simple and surface 
level. 

•	(brand role informe)
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Audiences
•	Shoppers on Oxford Street? 
•	Enthusiasts of vintage?
•	Beginners of vintage? 
•	Whoever step in a charityshop in 
Bricklane and just hangaround?
•	
•	What knowlege are being formed 
and in which way?
•	Why they are triggered? 


