Whether joyfully frivolous or hyper-
functional, a considered design stands aut

in a saturated market. In the 20th century,
many international companies started to
recognise that design was an important part

of building a brand. They brought designers

on board to make their goods more efficient,
luxurious or fun.

The rise of advertising has also helped to
fuel materialism. As the century progressed,
advertising agenci . increasingly began

I op.omot an tin aifestyles to sell new
~mn: mer vor .l totargeted audiences.

Companies have come to recognise that how
a product works is ~ot the only ~2lling point:
C T m et _p f A h M T e
U ir ke 5 o 1 i 3¢ Ayl 3 ju

as ulpurlall ouw, Wiul ever-mure mass-

produced objects, one-off and limited-edition

designs have taken on even greater value.
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Insights from Rapid Response Collecting:
What and how are curators conceptualizing?

» Including objects representing different
perspectives under the same topics to form a
multi-dimensional knowledge of the concept.

» Using objects as the medium, the formal quality
and informativeliteral captions contribute equally
to the conceptualization.

» We identified a few topics among which we
share common interests: modernism, product
design, advertising, commodification and
consunmmarism, social and environmental
sustainability...

Updating Hapiness, 2022, Stefanie Posavec
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Trousers from Primark

‘Fast fashion
«Consumerism

Global trade

‘Planned obsolescence
Sustainablity
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Reading reference
Objectivity: scientific vs feminist point of view

*Objectivity means more than its
physical existance (We need a
quote from the book saying the
same thing.)
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Positions

-Different history and route of ‘What kind of struggles and * T he shared environmental
mordernlization between western hidden dangers do the invisible and soclal impact of brands,
and east asian countries and what information within the garments  consumers and designers In the
do they cost” reflect for the workers? (fast) fashion industry.
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Pratical Research
Investigating -y
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Pratical Research
Cataloguing
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Pratical Research
Cataloguing

*Clothing supplying countries
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Pratical Research
Insights from cataloguing

Firstly, | categorised the trousers
| researched by country of origin,
price, store, size and fabric, and

| found "Made In where’ an inter-
esting and worthwhile entry point
to explore, as it directly reflected
which countries supplied the gar-
ments, which made me curious
about the stories behind these
countries.

BANGLADESH
CAMBIDIA
GHINA

INDIA
MOROGEY
MYANMAR
PAKISTAN
TUNISIA
TURKEY
VIETNAM
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Pratical Research
Cataloguing

| abour behind the label




Unit1 Brief5
Methods of Conceptualizing

Pratical Research
Insights from cataloguing

Secondly, during my research |
found heart-wrenching ‘cry for
help’ labels from workers. These
iInvisible messages of help reflect
the real voices of textile workers
and the problems of the fast fash-
lon Industry.

*Poor working conditions
Long working hours
Low wages

Cheap labour

Unfair treatment

l_ack of access to social security

and social dialogue

*(Gender discrimination

‘Employment of child labour
Undignified life
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Studio-based
experimentation




Unit1 Brief5 Primark: Important concepts such as: Sustainable, recycle, reduction of Primark: (-) icons
Methods of Conceptualizing water consumption, supporting the creation of ecologically growing crops. /_ _\
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Pratical Research
Insights from cataloguing

* [he tags are the direct form of com-
munication brand U (tag) LI consumer.

-Brands use tags as a medium to show
thelr accountabillity.

*Brands are already taking action to
become sustainable, responsible and
have a positive footprint on the industry.

» [hrough graphic design we can educate
consumers, Informe consumers

e e
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Pratical Research
Cataloguing

* The use of icons facilitates communi-
cation, however, Is simple and surface
level.

. &
= O % -

Information - sustainable and ethical fashion practices.

*(brand role informe) \ Z? ?i @ @

Information - care and washing tips.

U
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Studio-based experimentation
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Audiences

Shoppers on Oxford Street?
Enthusiasts of vintage”
‘Beginners of vintage”

*\Whoever step In a charityshop In
Bricklane and just hangaround?

\WWhat knowlege are being formead
and in which way”

‘Why they are triggered?



